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Your membership helps us continue our work 
to safeguard the industry and build towards a 

strong recovery.
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Membership@CaribbeanHotelandTourism.com
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Vaccination/Hospitality Sector

Patrice Simon



What have we done:

• Dedicated Vaccine Sites

• Video/Destination PSA

• Education



What are our employees saying?
• Not enough time for us to see the long-term 

effects on the human body

• I don’t have enough information on the 
vaccine (majority of concern is in this area)

• Don’t know how it will react with some 
chronic preexisting conditions and the 
medications taken for these conditions

• I want to get pregnant in the near future, can’t 
risk not knowing the effects on my unborn baby

• It will make me impotent 



What have we done:

• Dedicated Vaccine Sites

• Video/Destination PSA

• Education

• Collaboration 



Our best shot - A look at successful vaccine 
awareness practices in the tourism industry

JAMAICA HOTEL AND TOURIST 
ASSOCIATION

Presented by Nicola Madden-Greig: Group Director of 
Marketing & Sales: The Courtleigh Hospitality Group 
Past President: The Jamaica Hotel & Tourist Association



ACTIONS: PARTNERSHIPS

• Ministry of Tourism/JHTA Task Covid Task Force: 

- Established comprehensive protocols

- Trained entire tourism workforce pre-opening and on-going re-training

• TPDCo Covid Compliance Certification programme implemented to 
ensure on-going compliance. Scheduled and ad hoc inspections carried 
out

• Ministry of Health & Wellness: On-going consultation and review of 
protocols. Training sessions to address protocols and issues around 
vaccination. Donated in-kind and cash to support vaccination efforts



ACTIONS:
• JHTA LAUNCED COVID AMBASSADOR PROGRAMME

• Training and public relations campaign geared at local communities where tourism 
workers live. Utilizing tourism team members are volunteers to educate their community 
both on protocols and encouraging vaccination.

• Distributed over 30,000 masks and other PPE in conjunction with Ministry of Tourism and 
Tourism Enhancement Fund 



ACTIONS:
• On-going tourism training and sensitization sessions both online and in-

person.

• Bubble Hotels and Group Travel 

• Each one, Teach One – LEAD by EXAMPLE

• Incentives: Hotel stays, days passes, Government: $10,000 for over 60 
persons who are fully vaccinated. VAX Lottery

• Logistics Support – Vaccination at properties. Hotels as VAX Centre’s



Lottery Winnings if you get the Vax!



Private Sector Vaccine Initiative: 
The JHTA partnered with the Private Sector 
Organization of Jamaica, The Jamaica Chamber 
of Commerce and the Jamaica Manufacturers & 
Exporters Association
• Comprehensive PR plan inclusive of posters, 

flyers, VAXnation Podcasts, Social media 
posts. All material was offered to members 
free of cost to download and share. Have in 
place a “Fake News” response team

• Weekly Webinars: e.g. Understanding the 
types of Vaccines

• Monthly Q & A Sessions open to all 
members

• Vaccination Blitz in conjunction with 
Ministry of Health & Wellness



Dedicated website for One Stop details on vaccination 



Also a strong use of  
Celebrities, 

Entertainers and other 
influencers who have 

been vaccinated to 
reach out to their 
followers plus do 

videos!





How is success measured?
• Easy Access to vaccines and choice. As many on 

property centres 

• # of Vaccines administered

• Increase in Public Awareness and on-going education

• Changes in Perception: JHTA conducts on-going 
surveys to track vaccine hesitancy and get feedback 
on pain points that can be removed

• Monitoring of social media 

• Reopening of the economy and tourism recovery to 
pre Covid levels.  Growing jobs, while saving lives..

• Continued low positivity rate in the industry and 
islandwide

• Seamless compliance from team members



Guidelines/policies for non-vaccinated employees
• Vaccination is encouraged. Government 

of Jamaica has announced no 
mandatory policy. JHTA similar position

• SOP’s for persons who cannot get 
vaccinated for religious or health 
reasons

• Adherence to the protocols

• Mask wearing, sanitising, handwashing, 
social distancing

• Testing: Free or subsidized

• Utilization of Sick leave and other tools 
to reduce impact of salary



Get in Touch!
membership@caribbeanhotelandtourism.com

@CHTAFeeds

@CHTAFeeds

@CaribbeanHotelandTourismAssociation

Caribbean Hotel and Tourism Association
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