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CHTA President Karolin Troubetzkoy (center) confirms the

agreement with DEMA CEO Tom Ingram (left) and DEMA
Board Chair Tim Webb.

LEADING HOTEL AND DIVE GROUPS AGREE ON CARIBBEAN COLLABORATION

ORLANDO, FL (November 4, 2017) - The Caribbean Hotel and Tourism Association (CHTA) and
the Diving and Equipment Marketing Association (DEMA) have agreed to work together to
enhance the attractiveness of Caribbean destinations to diving enthusiasts.
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A Memorandum of Understanding between the two nonprofit organizations commits them to
advocating for coral reef protection, more coral nurseries and cleaner seas through the
reduction of plastic pollution.

The agreement was signed at DEMA's trade event for the diving, action water sports and travel
industries, which ends in Orlando on Saturday, November 4.

The organizations agreed they will collaborate on identifying effective and appropriate means
of generating artificial reefs in the region, as well as partnering with organizations working on
reef restoration and coral regeneration.

Also agreed upon was the need to promote and expand dive tourism in the region, and for both
associations to educate their members on dive travel and on the potential benefits of dive
tourism for the Caribbean, such as increased employment for local populations.

Promoting the Caribbean Sea as a safe and feasible year-round dive destination, plus allaying
fears of hurricanes through the provision of factual information, were also listed as priority
activities for the newly partnered organizations.

The two associations also saw eye to eye on reciprocal membership and shared promotions,
agreeing on the inclusion of a DEMA booth at the Caribbean Travel Marketplace event run by
CHTA, and, in turn, a booth for CHTA at the next DEMA exposition.

CHTA President Karolin Troubetzkoy said the agreement would "expand the horizons for the
membership of both associations, while enhancing our common goal of protecting and
regenerating valuable coral reef systems, as well as providing more jobs for the people of the
region."

Tom Ingram, DEMA's President and CEO, said as a worldwide trade association for the
recreational diving and snorkeling industries, including more than 1,400 member companies
worldwide, DEMA was keen to strengthen its relationship with the Caribbean through CHTA.
"Building valued relationships is critical for our organizations and we look forward to leveraging
benefits for both our memberships through this smart partnership," he said.

About DEMA

DEMA, the Diving Equipment & Marketing Association, is an international organization with
more than 1,400 business members. The mission of this nonprofit, global organization is to
bring businesses together to grow the diving industry worldwide. DEMA owns and

produces DEMA Show, an annual trade-only event for businesses in the scuba diving, action
watersports and adventure/dive-travel industries. DEMA Show 2018 will take place November
14-17 at the Las Vegas Convention Center in Las Vegas, NV. For more information on DEMA and
affiliated programs contact (800) 862-DIVE (3483) or (858) 616-6408 or visit www.dema.org.
Stay updated by following "DEMAOrg" on Facebook and Twitter.
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About the Caribbean Hotel and Tourism Association (CHTA)

The Caribbean Hotel and Tourism Association (CHTA) is the Caribbean's leading association
representing tourism interests for national hotel and tourism associations. For more than 50
years, CHTA has been the backbone of the Caribbean hospitality industry. Working together
with 1,000 hotel and allied members and 32 National Hotel Associations, CHTA is shaping the
Caribbean's future and helping members to grow their businesses. Whether navigating new
worlds like social media, sustainability, legislative issues, emerging technologies, data and
intelligence or looking for avenues and ideas to better market and manage businesses, CHTA is
helping members on matters that matter most.

For further information, visit www.caribbeanhotelandtourism.com .
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