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CHTA COVID-19
Resource Center

Mot & member yet? Click here to join CHTA. f ¥ in o
- CARIBBEAN
: ':;;g—éﬁ:lgz“'ﬁ"* About CHTA Membership Events Knowledge Center Advocacy News Foundation Environment
» ’ )

. COVID-19 RESOURCES

CHTA's COVID-19 Initiatives | Global & Regional Alerts | Tools & Resources

Travel Advisories | THiS (Hotel Monitoring System) | Airline & Accommodation Policies/Guidelines

CHTA Partner Updates

www.caribbeanhotelandtourism.com/covid-19/

CARIBBEAN
| HOTEL & TOURISM
ASSOCIATION
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Share with your fellow colleagues and
industry professionals!

Take a screenshot!

Tag #CHTALive
Next Week: Instagram: @CHTAFeeds
European Marketplace: Twitter: @CHTAFeeds

New Opportunities in the Post-COVID World
Thursday, June 4, 2PM ET

i,s. \

FB: @CaribbeanHotelandTourismAssociation
LinkedIn: Caribbean Hotel and
CARIBBEAN Tourism Association

HOTEL & TOURISM
ASSOCIATION




JOIN US!
B

» —— Live on Fa.cebook
=~ ' 'k UMINWD
v LI TASTE

m | Connect with us on Facebook TASTE o/ ve

today to join the party every Friday at 5PM ET! CARIBBEAN
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Independent Resort:

Bucuti & Tara Beach Resort,
PavAYA Aruba

vvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvv

BUCUTI g TARA MARKETING IN TRANSFORMATIVE TIMES

EEEEEEEEEEE crARUBA




Introduction

"Experience recovering from
economic disasters...with opening
day Black Monday, 1987

=104 Rooms and Suites, 4 Star

=Independently owned and
managed

=Evolved since inception to
specialize in serving niche

Tl : markets: Romance, Adults Only,

READERS' TRAVEL GUIDE Z We”ness
|/

CHOICE AWARDS
2019 RECOMMENDED 2019

‘J « CARIBBEAN
T HOTEL & TOURISM

ASSOCIATION



A solid foundation...enables a rapid response

Cliché, but core to success: Exceed expectations and be rewarded
with viral marketing by your guests. Under promise and
overdeliver. Examples:

* Quality Culture. Continuous reinvestment in renovations and
technology by present and active management. Never have to recover
from negative reviews or press due to being tired, old, outdated.

* Deliver on brand promise. Tranquil and romantic means no groups and
no exceptions on adults only.

* “What we are not...” on our home page

* Empowered staff. All associates are free and trained to appropriately
connect with guests in delivering personal service.

 Early adopter of new technologies for marketing efficiencies. CRM,
social media and electronic marketing has facilitated the ability to
disperse our messaging quickly and effectively.

e Caribbean’s 15t Carbon Neutral Hotel. Green Globe declared Bucuti &
Tara the ‘most sustainable resort in the world” in 2016 and the journey
to sustainability was earned through a series of certifications which
already incorporate safety and health and therefore provided an J,»A CARIBBEAN

advantage in establishing safety protocols. HOTEL & TOURISM
ASSOCIATION




Communicate

Prioritize the health of your consumer, trade and
media databases

*Prioritize the growth of your social media

following through careful demographic targeting
and specific boosted posts

*Utilize your contacts to communicate with your
various sets of customers and establish trust with
your communications by delivering clear, direct
Information in difficult times. When you shift to
marketing messaging, the more likely it be
trusted and followed.

*Bucuti & Tara is in contact with PR partner, Amy
Kerr of Revel Concepts on a daily basis for PR

support and distribution and is a key facilitator of
media distribution

Ed Wetschler @EdWetschler - Mar 16

| wish every hotel and resort would distribute a #CoronavirusOutbreak
update as carefully thought out and useful as this one by @Bucuti:

guestfolio.net/newsletters/ca...

@Recommendmag @VisitAruba @MPA_Digital #COVID19 #LuxuryTravel
#tourismindustry

CARIBBEAN
HOTEL & TOURISM
ASSOCIATION




& greenglobe.com

@ caribjournal.com

th
Caribbean Journal &
A 4

How This Top Aruba Resortls
Readying for Travelers

O Caribbean Journal Staff 2 weeks ago e
: , Bucuti & Tara Beach Resort’s Hi- e S S a g I I l g r l | S

tech, Hospital-Grade COVID-19
Safety Protocol

*Build trust to alleviate the current state of fear and anxiety

e Change to flexible policies
* No change or cancel fees through Dec. 22"
* Relaxed cancel and change policies for 2021

Eagle Beach.

: N g * Set up blog with daily updates on border reopen status and COVID
R i o s cases which guests returned to often for updates (Google Analytics)
Green Globe, LEED, ISO and HACCP certified Aruba resort

details ongoing and enhanced commitment to guests’

T —  Established and published COVID Health and Safety Protocols early
* PR Partner Amy Kerr facilitated a widely published release on our protocol
* Protocol released on all appropriate social media channels

* Protocol featured in newsletter/direct e-mail piece distributed to Bucuti & Tara’s entire
database of consumers and trade

* Publishing a solid protocol eliminates worry about health and safety to establish your self
in consumers and trade consideration set for business

bz Visit Aruba .com @VisitAruba - 54m

Visit Aruba

They are perfecting Covid-19 safeguards & protocols, get the details!

The Caribbean’s Healthiest Vacation Experience at Bucuti & Ta

The management team at the Bucuti 8 Tara Beach Resort in Aruba ) CARIBBEAN

continue their efforts to be the Caribbean's healthiest vacation ...

& visitaruba.com HOTEL & TOURISM
ASSOCIATION




essaging Trust

! RESORT . - ROOMS: DINING | WELLNESS ROMANGE = GALLERY  NEWS
BUCUTI g TARA , i RO G b el i

BEACH RESORT*ARUBA

Easy to find COVID
protocol information
is on the home page
of Bucuti & Tara’s
website.

CARIBBEAN
HOTEL & TOURISM
ASSOCIATION




Action speaks louder than words...

e “Returning better than ever” communications around the many
renovation projects the resort is undertaking now.

* Open for business. Understanding there wasn’t an option to remain
open for many hotels in the region, Bucuti & Tara was able to
remain open. Despite the cost, it did so to instill trust:

It helped dispel the fear that we may not reopen on time, or at all

|t strengthened loyalty and retention among associates
Bucuti & Tara Beach Resort - Certified NetZero @Bucuti - Apr 24 v ° Staff IS present to respond qUICk/y respond and take bOOkIngS

Grateful to Aruba's #firstresponders who have cared for us so well during
Covid-19. With pleasure we have been welcoming them for well deserved
rest and relaxation stays at the resort. #aruba #gratitude &2

 Caring for essential personnel. Bucuti & Tara donated stays to front
line responders at the hospital between their long work schedules to
show appreciation. They expressed their appreciation to the local
press and strengthened our brand locally

* Doctor-tested COVID protocols. The First Responders tested our
new protocol and allowed staff to train and practice to be ready

faster » g CARIBBEAN
Tﬁf"‘x HOTEL & TOURISM
i 4

y :
ASSOCIATION




Lean in and Adapt

* Utilize effective technology

* Bucuti & Tara upgraded to a new Booking Engine (SynXis), a new website to better sell the brand message
and committed to a more advanced CRM program within the past three months.

* Stay informed

* We are rewriting our marketing plans. New ideas are inspired from webinars by industry experts. Attend
as many as you can. | have benefited from ADARA, TripAduvisor, Skift and CHTA as well as BCV, Sojern and
HSMAI. Local tourism and hotel association webinars have been helpful with some specifying airlift
gateways and dates

* Present creatively to the trade via webinars. Research audience prior to the event to tailor each
presentation to them.

* A travel agent group approached me last week to do a presentation to her agents and a selection of their
clients. They have provided questions in advance so we can fashion the presentation to their interests.

* Deliver on Wellness. Wellness continues to trend. You don’t need a spa, simply create one with what you
have and through destination relationships. Package on-island partner experiences like Yoga, Mindfulness

walks, Nature Hikes, Healthy Menus. # CARIBBEAN

HOTEL & TOURISM
ASSOCIATION
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THE TRAVEL INDUSTRY'S TRUSTED VOICE

[]
News & Featured Destinations Our Voices Resources Hotel & Cruise Search te Search Q B e ‘ r e a l I V e

CARIBBEAN

Bucuti keeping in touch with social campaign

By Gay Nagle Myers W @8 | Mar 30, 2020 - A A-

*An early brainstorm of the sales and marketing team released shortly after
the borders were shut was to produce videos for our social media accounts,
directed to guests and using their favorite hotel associates to deliver the

B R R message — directly into the camera....We miss you, await your return and we
\%. ucuti ara oeac es50rt, Aruba . . . H H

S5 Publisnea by Susan Logan (7] Marcn 19 are bringing the beauty and warm feeling of Bucuti & Tara to you while you
Juan, Nekarid and Pauletti #BringingBucutiToYou today from Elements cannot come to us.

restaurant. Training, creating and testing new recipes, renewing, refreshing
and making Elements better than its ever been for your return!

*The campaign was produced on an iphone by three members of our team —
one to create the ideas and scripts and direction for filming, one to shoot
the content and the third to produce the finished video product in the
correct formats and with subtitles in all languages for the various language
Facebook pages managed (English, Dutch, German, Italian).

Learn Morg

Ly o * We tied in everything we were doing including Earthday celebrations, niche
themes (romance, sustainability, wellness) into #BringingBucutiToYou

messaging.
*Social media has been our lifeline to get the word out in an affordable and
e on _ practical, effective way and we’ve been able to increase engagement of our
Sruba Romanfic Resolt & Hotel -Bucuff& Taea | feemias customers and potential visitors throughout the process
Beach Resort .
CARIBBEAN
( HOTEL & TOURISM
10,261 1,839 ASSOCIATION

People Reached Engagements




BringingBucutiToYou

!'g Lori Medlin-Casagrande | love Juan! He's got to be the most
happiest, kindest man I've ever metl Hope to see you in Augustl

Like - Reply - Message - 7w

‘ Linda Garner We miss all of you_ If my trip is cancelled I'm going to
fry and rebook.

Like - Reply - Message - 9w 032

@, & Author

“* " Bucuti & Tara Beach Resort, Aruba Thank you for
rescheduling! We are here to help

Like - Reply - Commented on by Susan Logan [?] - 9w
We miss vy o Sheri Schmick That was wonderfull Miss you all. Keep your families
safe and healthy@@p @
2
Like - Reply - Message - 9w 03

®

Cathy Fairfax love it, Love itl | miss you guys "Every Single Day"
This really brought us smiles.. I'm in day 4 of lock down until 3/30 but
| think it may extend even longer. Keep them coming. Love you
guys. ..

2
Love - Reply - Message - 9w O

Lu Savaria Poitras Nakarid, Paulette, and Juan we miss you all
every single day! Stay healthy and safel¢”

1
Like - Reply - Message - 8w 0‘

& CARIBBEAN
P | HOTEL & TOURISM

ASSOCIATION

S\

. Jenn Tonucci Juan is the bestlll Welcomed us every moming had
my cranberry juice waiting!! Always happy &

[ L N



https://youtu.be/OQVb5aEEZWM
https://youtu.be/39BFRf9Lp1g

Key Takeaways

* Differentiate and own it. Develop the attributes and niches that you do best and differentiate yourself
now more than ever to connect with customers with creative and targeted messaging.

* Nurture and work your database. Build, Organize and Communicate using your database using quality
CRM technology to connect with your guests and suppliers

* Engage and be yourself. Build your social media connections and tailor your messaging and imaging to
the profile of each channel

e Build trust. Communicate to establish brand trust in a time of fear and anxiety

* Connect in a personal voice. Connect on a positive, emotional level in communications and let your
guests extend your brand message

* Maximize what you have. Use the resources you already have to spread communicate and message
via social media — it can be as simple as an iPhone and a motivated team

e Partner. If limited by your own facility for a product such as wellness, incorporate and package

* [Earn sustainability certifications to help incorporate health and safety. Green Globe is a good start.

) CARIBBEAN
HOTEL & TOURISM
ASSOCIATION




When things get tough, the tough dream
of the Caribbean...



https://vimeo.com/423250092

Contact Information

Susan Logan

Director Sales & Marketing
(312) 888-1362

LinkedIn: susanlogan
SusanlLogan@Bucuti.com

Ewald Biemans
Owner/CEO

(297) 583-1100
Biemans@Bucuti.com

) CARIBBEAN
\ HOTEL & TOURISM
ASSOCIATION
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KEEPING THE DESTINATION TOP OF MIND...
AMIDST NEW REALITIES

» At atime when paid media is paused,
communications and social is even more critical.

A
8in 10

» There is a need for creative, newsworthy content
and an opportunity to keep Puerto Rico top of
mind despite current travel limitations. If people

can’t come to Puerto Rico, we will bring Puerto Travel journalists are
Rico to them. currently covering -
» The survey was conducted in-house and it’s titled tourism topics...
State of Travel Journalism in the World of COVID- ... including 89% who write

19, A Pulse Survey by Ketchum. for travel-specific media

and 60% who write for

general news media.



THE IDEA
VIRTUAL WEEKEND GETAWAY S

» We were the first destination to host a virtual vacation,
partnering with local talents to host a Salsa class, a cocktail-
making class, and cooking class. These classes were a unique
way to insert ourselves into the conversation naturally and
highlight Puerto Rico’s culture.

@, discoverpuertorico

) it e V20 Xy disc'ompuer{... LIVE +545

» We received great feedback from participants, media, and our
local industry about the series, so we’ve decided to extend the
vacation weekends through May.

Wepa 3-:..' ;
-4 - vashi_gascon N

mike.hornung

@

chocoinpe
Yo quiero




ESCAPE TO PUERTO RICO VIRTUALLY!

VIRTUAL SALSA LESSON
FRI, MAR 27 - 8:00 PM ET

COCKTAIL MIXING CLASS
SAT, MAR 28 - 7:00 PM ET

COOKING CLASS
SUN, MAR 29 - 7:00 PM ET

Z00M MEETING
TITO ORTOS & TAMARA LIVOLSI

INSTAGRAM LIVE
LA FACTORIA BAR’S ROBERTO BERDECIA

INSTAGRAM LIVE
CHEF WILO BENET
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LIVE GUIDED TOURS AND
POSTCARDS

» We broke through the media clutter by hosting the destination's first LIVE
guided tours - via Google Earth - to show travelers, from the safety of their
homes, different areas across the island.

» 174M impressions, equating to $718K in ad value.

Jorge Montalvo

Owner of Patria Tours




EARNED MEDIA COVERAGE SAMPLE

Discover Puerto Rico Offer
Lives Guided Tours Through
Google Earth

Forbes

“Through these and other

able to keep Puerto Rico top of
mind, but it’s also given us the
opportunity fo highlight valved
members of the local fourism
industry.” —Brad Dean, CEO of
Discover Puerto Rico

TRAVEL AGENT

CENTRAL

Discover Puerto Rico To Offer
Live Guided Tours Via
Google Earth

== “DiscoverPuerfoc Rico announced

it will be enftertaining and

7 educating would-be tourists by

B ransporting them through Google

& Carth on live guided fours around
theisland.”

NATIONAL
GEOGRAPHIC

Trains, Caves, and Forests: How toTake Amazing No-
Travel Trips

B B

“This month, virfual fravelers
can frek through natural o g
wonders, navigate far-flung
sites, and discover historical
treasures with Puerto Rico's
new Google Earth live-tour.™

mitu
Take Virtual Guided Tours Of Puerto RicoTo Feel
Like You Are On Vacation

Discover Puerto Rico isusing National Travel and
Tourism Week as a chance fo help all of us fravel from
home to escape the mundane roufines of waking up

inisolation and going to bed in isolation. Here are a
couple of the tours available through Discover Puerto
Rico.

“Puerfo Rico wanfs you to know
itcan’t wait foryou to come
back when the time isright. And,
it’s offering up one of the most
unigue virtual fours available

TRAVEL+
LEISURE

Puerto Rico Is Putting on Live Tours so You Can
Take an At-home Vacation

during quarantine.”

TRAVEL
PULSE

Puerto Rico Is Offering Live Guided
Tours via Google Earth

Discover Puerto Rico ismaking
its Caribbean island the world’s
first-everdesfination to virtually
transport af-home tourists via
the magic of GoogleEarth. To
commemorate National Travel
and Tourism Week.



VIRTUAL VACAYS - SOCIAL REACH

» 17 virtual vacays to date » 453M impressions
» 72,248 people have tuned in to date » $6.1Min ad value

» Instagram:

Upcoming Events

Average Reach per post: 50k users
— Impressions up 3% to 3 million
— Profile views up 72% to 38k
— New followers up 69% to 133k

» Facebook:

Apr  Virtual Vacay to Puerto Rico: April 24-26, 20...

. 24 Apr 24 — .v\pi: 2Fi - Online E\._r(-? nt
—_ Page V|eWS up 30% to 17k You like Discover Puerto Rico

— Interactions up 8% to 96k
— Positive reactions up 6% with 80k

DISCOVER



FACEBOOK: GOOGLE EARTH
LIVE GUIDED TOURS

» May 5: Natural Wonders of Puerto Rico
— People reached: 20,383
— Views: 8,800

?» May 8: Off the Beaten Path
— People reached: 53,635
— Views: 19,000

» Page Impressions: 10M (up 131%)

(@w# Discover Puerto Rico was live — in Puerto Rico.
Published by Patricia Camacho [?] - May 8 at 4:53 PM - @

On this virtual tour, we're taking you to the beautiful places and hidden
gems throughout Puerto Rico's south and west coasts.

#f The Beaten Path in Puerto Rico

e
""ﬁnq-_._.

Explore the southern and egions of Puerto Rico and get a taste of history, local cuisine, beautiful beaches and more

> o

53,755
People Reached

O0%F 678

. Craig Zachman

next time for sure.
Like - Reply - 2d
- Jennifer Ruiz

return &

Like - Reply - 2d

2551 £ (W o

Start

10,122
Engagements

438 Comments 175 Shares 19K Views

Never been to Culebra and Vieques,
A must for sure! Great reason to

Q a

[/



PCMA: ISLAND ZEN YOGA
WITH DISCOVER PUERTO RICO

» PCMA Virtual Yoga for
Meeting Planners

» Replacing media buy with this
opportunity to reach meeting
planners through an interactive and
relaxing virtual experience
in our destination.

» Four weekly yoga sessions live from
Puerto Rico.

» Promoted to 7,000 members.

DISCOVER

(@its Qo



NEW CONTENT
VIRTUAL PUZZLES

? Virtual Puzzles page

— 11 puzzles featuring points of interest around the
island (La Parguera, Laguna Grande, Playa Negra,

La Perla, El Morro, and more)

?» New articles
— Exploring Mona Island
— Fishing Competitions in Puerto Rico

— Best Places to Go Kayaking and Paddle Boarding
in Puerto Rico

— Best Beaches for Relaxing in Puerto Rico

— Exploring El Yunque Hiking Trails

— Ecotourism Experiences in Puerto Rico

— Virtual Tour: Natural Wonders of Puerto Rico

Puerto Rico Virtual Puzzles

Explore must-visit locales one jigsaw piece at a time.

PLAY NOW

La Parguera, Lajas

Juan

Laguna Grande,

Fajard;

Playa Negra,
~ Vieques
El Yunque, Rio




COFFEE CARE PACKAGES
FROM PUERTO RICO

» Partnered with local provider to highlight authentic,
Puerto Rican coffee

» Targeted more than 1,000 definite and
prospective meeting planners and VIP partners in
the travel trade.

» Coffee care packages sent to nearly 200 meeting
planners and travel advisors so far.




COFFEE CARE
PACKAGES FROM
PUERTO RICO

iHola!

Our industry is resilient and so
are you. We are guessing you
could use a break about now!
While we all figure this out,
enjoy a cup of Puerto Rican
coffee on us.

iUn abrazo!

DDDDDDDD




COFFEE CARE PACKAGES
CUSTOMER RESPONSE

“What a pleasant surprise. | am hoping very
soon we can make a decision on our
November board meeting. Stay well.”

- D.H. (MPI)

“What a beautiful surprise! My tears jump
out of my eyes as | read this! Gestures like
yours make this place a warmer world. A
huge hug,”

- E.N. (EF Explore America)

“Ahhhhhh. Puerto Rican coffee, Fruit,
Mofongo, Pork with rice, Glass of Rioja,
Cigar! Be safe and stay healthy.”

- B. M. (Protravel International, LLC)

“This is ABSOLUTLEY the sweetest, most heartfelt
thing ever!!! | cannot tell you how much | appreciate
the thoughtfulness behind this kind gesture. | just
LOVE this idea (supporting businesses as well) and
that you all are taking the time to do this! THANK
you!”

- A.B. (Meeting Professionals International)

“Oh you nailed it! Just made myself some of my
special coffee | brought back from a recent trip to
Dominican. Let’s see how it compares...l see taste
testing in my future. Something to look forward to!
Excited!!”

- M. D. (Creative Group)




TRADESHOW REPLACEMENT
ENGAGEMENT PLAN

® Our next phase is to engage with customers
we would normally see at events.

» Sending Puerto Rico care packages to keep the
island top-of-mind with key clients.

» Summer activation: Iced Coffee Care Package

DISCOVER .

(@it Qo
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LEISURE SALES ACTIVTY

[

Webinars

ASTA January 28t
Travel Leaders March 25th
CCRA March 25t
Hotelbeds April 28t
Travel Pulse April 30t
CCRA Austin Webinar May 12th
Travel Leaders \EPYAL
Virtuoso June 1%t
Travel & Adventure Virtual Content

Engagement and Customer

W W ¥ R ¥ W e we€w

Acquisition

TANQ Agents NJ Jan 14
CHTA Jan 30
ANATO Feb 27
Newsday / AAA Feb 29
Liberty Travel Expo Mar 5
Cruise Planners Boot Camp Mar 8
ASTA Global Convention  Aug 27
Signature Annual Oct TBD
Northeast Roadshow Oct TBD

Reactivation

» Puerto Rico Travel Expert Program
®» Promoted in Travel Pulse

» |ATA 129,000 agent base E-Broadcast
v Enrolled 739 & Graduated 492 agents
v" Incentive offer ended April 20th
v" Will renew in coming months

v" Follow up on agents who completed only
General Course to entice them to get
Certification

1)



TRAVEL ADVISORS EDUCATION

Puerto Rico Travel Agent Certification
800

739

700

600

492

500

400

300

204

200

100 50

2020 YTD Apr 2019 YTD Apr 2020 YTD Apr 2019 YTD Apr

Enrolled Graduated

16
Source: Travelliance / Northstar Travel Group D

Monthly graduation rate is +884% vs prior year



Normal Rules No Longer Apply.




Moving Forward: Business Recovery



1) Show Your Soul
2) Reinvent Yourself
3) Snuggle Up To Social




The iImportance
Vi







"DISTANT BUT UNITED”

Instfagram Post

Ve want to 1hank all of our friencs. guests busitess pariners and collaboraters 1or the warm and
: Asa : Kind messages that are reaching us MCse Cays We assure you 1hat our entire team is coing well
ilsalviatino « Following

S0 It should have been 2n active lew wesks n ful eeparation for the reopening. The last touches of
Il Salviatino

pant, the creatan of & new exquisice menu plarling vecetables n the garden, ancd tidying the
ronma ta weleoms back our dear gusats

Inetead, lor the salely and peace of mind o cur guests anc our leam, we are giving the situaticn
the hull respect it doserves, deciding o slow down ang posipone the reopening until later in the
spring when it will all hopelully be a distant memory

U ' Pl ' S ilsalviatino We want to thank all of our
e . N . ' = friends, guests, business partners and
~ ) I | | collaborators for the warm and kind
: S WITEN PIETY  REeR fiemn - a , . .
‘B : . messages that are reaching us these
I TN FEETX SE . : :
: N days. We assure you that our entire
* v S b e team is doing well.
Sl P A ,&- Ny e S It should have been an active few
- -.:; N-;“;x‘ weeks in full preparation for the

e L

We know that the springt me Is one of our ‘avouriie seasons 10 travel. but at this moment In tme,
we must all be responsible and show our chee sense. Only inths wiy will we réturn o rormalty as
soan an posaible

In louking &t the bright side, the current meas ures i place throughout taly allow us the opportunity
1o rediscover some old, yu! chernshed hatdds: soeccng L jogether in our own homes, couking
and paying 45 a famiy, reacing more Dooks. 370 above N, changng our perspective and
approach 10 the Ifte things we take 1or granied. Hespeding nature and cach other, Practicing scit
care. Appreciating our free heath system. and laking advantage of the modem technologles 1hat
allow 18 to stay connectec without lkeaving owr homes. The silver kning. less pollutinn, healthier
lifestyles. and, hopefully, happier people

-

- 4 ;‘xw AT e e e reopening. The last touches of paint,
< o . —+ I . — the creation of a new exauisite mentu.

: O QY N

Q__ Liked by adventuresinsery and
314 others

We have slowed down but we have not stoppec. Scon we | be ready 1o welcome gueste back 10 &
Joyhdl, relaxing, wel-deserved vacalion, wih sxcilng enhancemenis and curated experiences (o
make tham once again lecl anc ive 2 Dokce Vita we ol iove.

Warmest regards from the entre team at I Sahdaino.

adistantmauniti
#dstanth utunited

L .,"jv.
‘.-:, - ;

'.?ai < o IESN

- -

Y SRR SRR B RTSG, ;

Traveller Made'
Hotef Pariner

Email newsletter

public relations + socicl medio



It should have been an active few weeks in full
preparation for the reopening. The last touches of
paint, the creation of a new exquisite menu,
planting vegetables in the garden, and fidying the
rooms to welcome back our dear guests.

Instead, for the safety and peace of mind of our
guests and our team, we are giving the situation the
full respect it deserves, deciding to slow down and
postpone the reopening until later in the spring
when it will all hopefully be a distant memory.

We know that the springtime is one of our favourite
seasons to travel, but at this moment in fime, we
must all be responsible and show our civic

sense. Only in this way will we return to normality as
soon as possible.

In looking at the bright side, the current measures in
place throughout ltaly allow us the opportunity to
rediscover some old, yet cherished habits: spending
; TGt ACS il S T A3 fime together in our own homes, cooking and

: R . & T L 3 0 ey 8¢ % playing as a family, reading more books, and

e — AR f S 8e T 20 Hrh above all, changing our perspective and approach
to the little things we take for granted. Respecting
nature and each other. Practicing self-care.
Appreciating our free health system, and taking
advantage of the modern technologies that allow
us to stay connected without leaving our homes. _
The silver lining: less pollution, healthier lifestyles, . g
and, hopefully, happier people. b ¥
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As COVID-19 restrictions
continue to ease, and visitors
consider planning a future trip
to Sonoma County, the
destination stewardship
organization - Sonoma County
Tourism - has launched their
“SAFE Travels Promise.” The goal
of the ‘promise’ is twofold:
welcome visitors back to
Sonoma County when the time
is right, and encourage high
standards of hygiene,
observation of all local health
regulations required in Sonoma
County, and commitfing to
being responsible fravelers.

“We understand the allure of
Sonoma County’s rich tourism
offerings for visitors,” said
Claudia Vecchio, Sonoma
County Tourism President &
CEO. "We also know that
concerns about coronavirus will
be with us for the foreseeable
future. We hope visitors will
recognize their important role in
assisting us get through this
challenging time. The safety
and wellbeing of our visitors, our
employees and our community
IS our top priority.”




5 things to keep in mind if you're booking a 2020
staycation in Arizona

1 Yeager, Arizona Republic

qrizeve

1. Make sure to stay up to date with the latest travel
advisories from the Arizona Health Department and
the Centers for Disease Control and Prevention. Know
that the COVID-19 situation is fluid and each state
may have different advice. Make sure you evaluate
that information before deciding to travel.

This summer things will look a
little different at the Hotel Valley 2. Make reservations early for spots near the National !

Ho's pool. (Photo: Mark Boisclair) Parks. Those are likely to attract visitors looking for
spatial distance from others. i k

3. If you're looking for a resort deal, experts say that Sundays through Thursdays are \
your best bet. Before you book, make sure you're comfortable with the resort's COVID-

the job network

19 safety policies.

CORONAVIRUS TRAVEL: What will summer staycations look like ir

4. Due to CDC recommendations, you might find it hard to get a day pass to a pool this Phoenix, AZ

year as resorts limit their pools to hotel guests for health and safety reasons.

Q FIND JOBS

5. Make sure your reservation is refundable. Though stay-at-home orders have lifted,

the pandemic is not over. Make sure you have the flexibility to change your reservation
during this fluid situation.
I Share your feedback to

You can connect with Arizona Rgpubhc Consumer Travel Reporter Melissa Yeager improve our site experi \

through email at melissa.yeager@azcentral.com. You can also follow her on Twitter

and Instagram.
' MORE STORIES

MORE THINGS TO DO: For restaurant reviews, travel tips, concert picks and

more, subscribe to azcentral.com. Memorial Day sale: Subscriptions start as _
What will summe

2020 look like in
More staycation

@ _ L&Y trips

low as $1 for the first 3 months.
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the new

€ experevces

. .. . ) Private Wellness Aflternoon
Privale Expericnccs | |

Cheose pour 000w weliness clast [Daack s, sepp Wea or ™ O
At han petion e The Neaeh lia me "o fer rrabiniin, maniapes
mandues ind pedaure

Thiz summer. you and your fricnds znd family will haee the opaariu nity 7o ook arivats expericnces thraughaur cur Mew 10 HodN Viezee senizet thedpa 2t "4 J2E4242
429 scrcs, From privats dinners overicoxng Cape Cod 33y 1o pvats instruct on on cur brand new pickicball courts, Ooten Avsliabiel 0:0n¢ 28 roith Denteniion?. Coo @otsense snad
there is something for cvcryonc. Come take im tae froch Cane Cod 2. and have 2 little funwhile you are at it o ¢ A 2 aed alid
T VR NS

COMI Waimess Cinss S1000580 8o 2w e 150 wm wam pov
e TR S I8 aummaniihn o nmany v winum avhpelon »
conmho Miare servioey wavbegunchysed. To loars wome she st tw 1on
20 Spatevices, click here

Langeh of Exaarience & S hours

Private Dining

Rusdrve unecl eur private reoms on the second Hogr of The Nars or
vith your awn haleany and seever 3 conrse prix e menu eam Ocsar

Terrace Select cocktall meau

e

i)
¥ '
- . — :.

How to Book: Plegse emali dining@oceanedge. com Lo reserve yoor

mom.

Dates Available: Jjunc 26 Scprtember 57 [Black cut dates may applyl
-

Privale Archery Lessons

Aw 20 BavG 3 3004 I or our 53216 ont Iawn with prwata arzbary

Capacity: Lip to 10 poapie. Capac fies may increase based on State &
Local gudelings.

PspcTamour ra P 1AAT Carened laach DaOWI0eD LPOD reqUP

Bow to Cockc Cortact our Actwbes Cepartment ot
MV FOCerac pa com

Cost: Monday - Thursday, $700 Minimum. Friday - Sunday, 5550

Minimum. *3% gratuity addsinnal.
Saec A e e X -Sepr ?

Length of Experience: 3 Hours Mazmom _
Copacity: Up % € pecgis

Cont S5

Lergthaf Exdasieacs: | howr (1S misswsaf ruxtiny 45 Tiaums
of rupe—rised Sloy )

Mrryere 32007 P poovs ol d

public relations + socicl medio



the new

Private Ovster Tour

A unique @ mpse nte this laral delicacy. get up rlese and personal
with the sheling industry, and .carn what it takes to enjoy the bounty
of our local waters. Tide dependent, Flease reference th's tide chart
when panning. Yust hook in advance Upgrade your experieace with
2 private Raw Baren onc ef eur Mans.en balconies overlook ng Cape

Cod Ray

How 10 Baok: Cantact aur Activ ties Department at

HUvities@oceanedge.com

Dates Availlable: Pased on tide schedule
Capacity: 1C pLop.c maximum.

Cost: S

Length @ ‘,

I £
Safety {
t‘r)ugl
u:(‘mor!~

Private Beach Fires

Takioin n simse on ot priva e boach wath a heack fue of your cwe
o quatlesserdinl Coapm Cond wnprw b sce. W will pruvink .
ingredients, deach chal's, and 2 beach attandast. You bring the
amales

HOWLO OO LOMME CUrACIMLIS Jeantremt »

adivtissDeceansdee tom

Dites Avalasle, Juse J0 - Sey

CJP-XI'V JEWoS vnl'nl‘\h~

Ceat: 5250

Lengihof bxpenence: . Mou's

Private Picnic
Cur Bxecutivs Chaaf Fru Flath bas hand selecrad itema fnr you to enjoy

a ovely am ly picn'c on our Mansion Front Laven. When booking,

pleass afermusif anvaae iayour family hat any allarzies
How to Book: Contact dining@oceanedge.com

Dates Available: Jone 20 - Sept 7

Capacity: Up to 8 zucsts.

Cast: Deprndaat on ardar.

Length of Experience: 1.5 Hours

€ experevces

public relations + socicl medio
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to the Food
and Beverage
Industry
Relief I'und

JamesHeard
UORTPUNOY

“% of a Chef Package”

Includes rooms, private cooking lesson, private wine tasting and private transfers
Book in 2020 for 2021 ($100 per booking goes to James Beard Foundations Relief Fund.)




How to leverage
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How to leverage ® o
avcin)y /Techwolpr
al

Capitalize on current technology capabillities -
/oom It out!

Geft personal - remember, journalists are going
through this as well.

Consider one-on-one or group video chats with
past media guests or influencers.

A v



Because we're
all people, too

Travel scavenger
hunt &
margarita mixers
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Jody Diamond
Diamond Public Relations

jody@diamondpr.com
305) 854-3544
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Thank You for Attending!

CHTA COVID-19 Resource Center:
caribbeanhotelandtourism.com/covid-19/

Next Week:
European Marketplace:
New Opportunities in the Post-COVID World
Thursday, June 4, 2PM ET

Get in Touch!
Join our Mailing List

caribbeanhotelandtourism.com
membership@caribbeanhotelandtourism.com

# C H TA L i V e ) CARIBBEAN
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Marketing for Business Recovery
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